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GIPF Invests Over Half
A Billion In Erongo
By staff writer

The Government Institutions Pension
Fund (GIPF) has invested over half a
billion in the Erongo region through
its corporate social investments, the
fund has revealed.

The sectors which it has invested
over N$551 million into the region
include, building supplies,
manufacturing, water engineering,
medical services, engineering,
property development, land
servicing, retail shopping, renewable
energy, housing and warehousing.

This was revealed in February as the
Fund’s Board of Trustees paid
courtesy calls on two of its unlisted
investments projects in the town of
Walvis Bay.

GIPF has invested N$7 million into
WinSalt Manufacture (Pty) Ltd, while
an investment of over N$27 million
earned the Fund a 30.1%
shareholding in Etosha Fishing
Corporation.

Etosha Fishing is the first cannery in
Namibia which is 100% Namibian
owned company since 1990. It is
located in Walvis Bay. The company
was established in the 1940s and has
become a leading player in the
Namibian fishing industry and
considered to be one of the foremost
can production facilities in the world.

It operates under the Hazard
Analysis and Critical Control Point
(HACCP) compliance and European
Union (EU) Accreditation.
Additionally, their products also
comply with National Regulator for
Compulsory Specifications (NRCS)
and Namibian Standards Institution
(NSI) regulations and standards.



“Etosha Fisheries is one of the Fund’s
success stories and we are delighted
to share it,” said GIPF Chief Executive
Officer, David Nuyoma.

Home to the iconic Lucky Star
canned pilchard, Etosha Fishing also
cans Namibian horse mackerel
under its own Efuta Maasbanker
brand.

According to GIPF Board
Chairperson, Nilian Mulemi, through
Etosha Fisheries Corporate Social
Responsibility (CSR) feeding scheme,
over 2000 children are fed three
times a week.

Meanwhile, WinSalt is a trendsetter
in its industry. A 100% Namibian
owned company situated in Walvis
Bay, WinSalt produces a variety of
nutritious salt blocks for the
agricultural industry. 

The company is the first of its kind in
Africa and the world to have
manufactured animal nutrition and
medicine blocks with indigenous
ingredients like moringa and the
devil’s claw.

According to the Fund, the nutrition
and medicine blocks last four times
longer than other molasses blocks in
the industry. The blocks are said to
be cost effective for farmers, weather
resistant, contain zero sediment and
molasses (sugar) and improve
animal nutrition and health.

“The WinSalt Manufacture (Pty) Ltd
blocks are made from raw materials
that are sourced locally. The blocks
are highly recommended as they
allow the animals to regulate their
own salt and mineral intake per lick.
These blocks have proven to be
popular on cattle and livestock farms

in Europe, the Americas, Asia and
Australia,” said stated Nuyoma.

He further said that the Fund saw an
opportunity in the agricultural
industry through animal feed and
nutrition blocks and decided to
spearhead investments towards the
manufacturing thereof for all
livestock.

With a staff complement of 8
employees, WinSalt strives to
increase it to 25 employees. The
company has, thus far, exported
internationally to Australia, South
Korea, Spain, Portugal, Zambia and
Angola and is currently busy with
the South African market.
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out at sea. These are all
common practices by illegal
fishing vessels operating in
Namibian waters.

The answer? Drones. That’s
right. Drones. The little flying
machines that have
revolutionised a number of
industries the world over,
including film and even the
military could be the answer to
Namibia’s marine problems
when it comes to IUU.

Dove Air Technology CC is a
subsidiary of Dove Air, a
cooperation engagement
partner with the United
Nations (UN) for marine patrols
across nine countries and
drone aid delivery.

"Safeguarding
Namibian
fisheries
resources requires
fast response,
simple operation,
convenient
maintenance, low
operation cost and
no personnel
security risks"
Q U I N T I N  S I M O N

Drones At Sea
By Staff writer

When Noah was out at sea after
the great flood in Genesis, it
was the dove that brought
back a symbol of hope.

It is upon this principle that
Quintin Simon and Australian
Forbes 30 Under 30 Class of
2018 First international alumni,
Francisco Serra-Martins formed
a mission to solve the
government’s N$1.5 billion
annual headache.

Every year, it is reported that
illegal, unreported and
unregulated (IUU) fishing
deprives Namibia an estimated
N$ 1.5 billion in Namibian
waters.
Culprits usually do this by
turning off AIS signals, border
hopping and over fishing once 

P i c t u r e :  A a r o n  B u r d e n

Dove Air To Tackle Illegal Fishing



Dove Air was founded by Serra-
Martins an experienced
engineer who is passionate
about applying design
principles to reinvent how
people connect with
technology, Angel Investment
and Non-Profits.

He recently partnered with
four Namibian youth, including
Quintin Simon, who is a co-
Founder and Director of the
Namibian subsidiary, to
establish a Namibian tech-
based entity devised at
tackling illegal, unreported
and unregulated fishing in the
country’s territorial waters.

This is done using long range
unmanned aerial drones
paired with artificial
intelligence.

“Dove Air Technology CC is
currently in advanced
discussions to partner with the
Ministry of Fisheries and
Marine Resources with chief
goal to initiate a pilot phase
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aimed at tackling IUU fishing
in our exclusive economic zone
(EEZ) by providing both
efficient and cost-effective
data collection and monitoring
solutions for fisheries
management which will assist
the Ministry to meet its
legislative objectives,” says
Simon.

He says there will be no
financial obligations to the
Ministry of Fisheries and
Marine Resources during the
proposed pilot phase as the
company has committed to
absorb all cost as part of its
investment.

“Safeguarding Namibian
fisheries resources requires fast
response, simple operation,
convenient maintenance, low
operation cost and no
personnel security risks
covering the entire 540 000
square km’s of our Exclusive
Economic Zone (EEZ) over the
shortest periods of time
possible to meet marine

 security law enforcement
requirements.”

Dove’s unmanned aerial
drones are manufactured in
Johannesburg, South Africa
and can monitor the sea
situation from the air covering
a range of +/- 800km with a
single flight time of about 12
hours, and can carry a pay load
of up to 19kg cold chain. They
can take off and land vertically
anywhere like on vessels for
example.

“As part of the company’s
strategic vision, we are
planning to establish a
Technology and Innovation
Hub in Namibia which will
focus mainly on assembling
unmanned aerial drones,
creating new avenues of
employment for recruitment in
the fourth industrial revolution
(4IR) and to teach our youth
new aligned TVET skills as the
market share for drone
technology increases,” says
Simon.



As the demand for local content
continues to grow in Namibia,
more and more producers are
creating TV shows that feature all
kinds of twists with a local flavor.

Two young Namibians have
stepped up to create a game show
with a mystery twist. The game
show is called The Game. It is a
challenging survival series. Thus
far, one episode has been shot,
with a winner announced in
December.

Created by Alisa Johannes and
Maria Iiyambo, the gameshow
aims to take Namibia to the next
step in the entertainment
industry. The founders also want
youngsters and elders to bond
and challenge their abilities in
taking risks for entertainment.

“Not to mention that the only
Namibian entertainment we have
is mostly music, dancing, and
acting-related activities. 

We would like to spice things up
by combing all three and adding
some fun in terms of games. We
also want to help people with
different talents which are based
probably in acting and who are
passionate about being on
camera; entertainers,” says
Johannes.

One can enter The Game by filling
in a form during the search for
new contestants for each episode.
Be on the lookout on The Game
social media platforms.

“Once we have all the contestants
ready, we will take them through
the rules of the game and give
them a hint of the price/gifts to be
won. Contestants will have to wait
and find out about the games or
tasks that they will play at that
given time because everything is
a mystery and that’s the fun of it.”

The Game comes with eviction
rules until one final contestant is
standing and declared the winner.
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“Contestants are going to
complete tasks given to them,
while they find means of survival
regarding food, water, and
communication. Evicting is on the
table. I want to offer a huge thank
you to Eico of No Offense Clothing
brand that agreed to be
sponsoring The Game show with
the brand clothing.”

YOUNG ENTREPRENEURS LAUNCH
NEW GAME SHOW

 by Staff writer 



THE BLUEPRINT

The  National  Petroleum  Corporation  of  Namibia  (Namcor)  has  undergone  an  evolution  over  the

last  30  years  after  start ing  off  as  an  advisory  entity  to  the  Ministry  of  Mines  and  Energy  in

matters  regarding  exploration  and  production  matters.

Since  Managing  Director  Immanuel  Mulunga  took  charge,  the  corporation  has  undergone

signif icant  changes,  including  a  complete  rebrand  and  a  push  towards  a  more  competit ive  and

commercial  edge.  In  2020,  Mulunga ’s  contract  was  extended  for  another  f ive  years.  The

Founder  caught  up  with  the  MD  to  get  an  insight  into  his  strategic  vision  and  to  assess  how

Namcor  performed  last  year.

A LOOK AT WHAT'S NEXT FOR NAMCOR
By  staff  writer
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My contract was extended for another 5 years

running from 1 October 2020 to 31 September 2025.

This period is coinciding with a new Integrated

Strategic Business Plan (ISBP) for Namcor with the

following themes:

•    Ensuring Supply for Namibia

•    Harnessing the Potential of E&P

•    Digital Enablement

•    Operational & Organisational Excellence

Our focus is to continue building the Namcor brand

by expanding our retail footprint and

operationalizing the National Oil Storage Facility

(NOSF) on the downstream side while on the

upstream side we continue with our upstream

agenda of commercializing our E&P opportunities

both in Namibia and Internationally.

TF: In 2020 your contract was extended for

another five years. Can you give us an

overview of Namcor's strategic plan for the

next four years?

TF: What were the major influences in setting

your strategic focus for 2021?

What influenced our strategy is the need to secure

our future financial sustainability by weaning

ourselves from any governmental support and

capturing a significant market share in the

petroleum downstream sector. The NOSF that we

now have the pleasure to maintain and operate

enables us to achieve this objective. On the

upstream side our strategy hinged on the

procurement of international producing assets to

diversify our sources of revenue and to continue

facilitating and working towards a petroleum

discovery in Namibia.

TF: Can you give us an overview of some of

your achievements at the helm of NAMCOR

over the last six years?

We managed to rebrand the entity with a new

vibrant and more recognizable brand; we managed

to grow the balance sheet and revenues of Namcor

by approximately 400%. We had a successful entry

into the retail sector, thereby increasing our

downstream market share to double figures. We

recruited knowledgeable and experienced staff into

the company and reorganized the entity into an

organization that can get us closer to our vision of

becoming a world class petroleum organization. We

successfully took over the operatorship of the

National Oil Storage Facility and started importing

our own petroleum products into the country, plus

we successfully farmed out some of our upstream

assets to supermajors like ExxonMobil and worked

very hard towards that elusive petroleum discovery

in Namibia.

TF: What were the major influences in setting

your strategic focus for 2021?

The Exploration and Production Act which

established Namcor in 1991 gave it a mandate to also

venture into the downstream part of the petroleum

business. This necessitated Namcor to enter the fuel

importation business when it was awarded the

mandate to import 50% of the country's fuel

requirements and established a commercial

business unit to also directly sell to the market. In

2014 it made a decision to enter the retail business

segment but it was only in 2019 when it constructed

its first 3 service stations. Today not only is Namcor

importing its own petroleum products into the

country, it has access to storage facilities that allows
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it to compete in the commercial business segment,

retail business segment (11 service stations) and the

export market to countries such as Botswana and

Zambia.

TF: Namcor officially took charge of the

billion-dollar National Oil Storage Facility in

Walvis Bay. What does this mean for Namcor

and the country as a whole?

This increases the security of supply of the country

by making sure there is an increased amount of fuel

in the country at any one time. The NOSF can also be

used commercially for Namcor's own trading

activities but also to host international marketing

companies to import their petroleum products into

the country. These facilities have increased Namcor's

competitiveness in the market as it can now dictate

the pricing of its own fuel and in so doing capture

 more market share from its competitors. The

country is in a better position because it has its own

storage facilities operated by its own national oil

company, so that in the event any of the

international majors exit the country, Namcor will

still be here to serve the nation.

TF: In December 2020 the storage facility

took in its first intake of oil at full capacity.

What were some of the lessons learned in

that endeavour?

It is a complex business but nothing that we were

unable to handle. We've managed to employ more

than 40 Namibians, mostly from our competitors to

run such a state-of-the-art facility and we as Namcor

are proud to have managed to achieve this feat.

Obviously, a facility of that size doesn’t come up

without challenges. They have been numerous but

we have overcome most of them and we are set to 
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TF: Namcor, last year, announced its

intentions to open up more fuel stations

countrywide. Can you break down for us how

those that are already operational have fared

thus far?

"By the end of this calendar year, we expect to have 20 retail sites

making us a significant player in this business segment."

completely take it over on 1 March 2022 when the 12-

month warranty period comes to an end. The

biggest lesson learned is that one can do anything

that you apply your mind to.

TF: How has the market reacted to this

procurement and new option and can you

break down for us its commercial viability in

the long run?

Firstly, it is important to mention that Namcor has

played a major role in preventing this facility from

becoming a white elephant. We are still busy

ramping up the operations of the terminal and jetty

and we believe we will utilize the facility optimally in

the near future. We believe the facility will eventually

make a return on the investment, especially when

government regulates it to be used as the only entry

point for petroleum products into the country.

So far there are 11 service stations in the country

under the Namcor banner and we have another 10

on our books during the next financial year that

starts on 1 April 2022. By the end of this calendar

year, we expect to have 20 retail sites making us

finally a significant player in this business segment.

We are proud to be in this position as many people

such as banks and previous board members had

largely written us off because of our past weak

financial position. 
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TF: What were some of the biggest challenges

thus far in your time at Namcor, and how has

your acumen helped navigate these

situations?

Leading a national oil company in Africa is no mean

feat and my time here at Namcor has not been an

easy one but I have managed to weather the storms

and displayed great leadership to transform Namcor

into one of the leading and recognizable Public

Entities.

TF: The fuel station sector is of course quite

competitive with already established brands.

Can you give us an overview of how you

intend to set Namcor apart from the

competition?

We intend to do this by offering a superior and

vibrant brand and to leverage on our position as a

national oil company and local brand. The

placement of our retail sites in strategic positions

around the country will ensure our competitiveness.

Fortunately, we have already been received

enthusiastically by the market.

TF: Can you give us a summary of Immanuel

Mulunga, outside your role as NAMCOR's

Managing Director. What are some of your

hobbies?

I am a proud father, a scholar of life with great love

for my fellow human. I'm an avid reader and enjoy

my alone time from time to time.
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CEOs:
Want To
Retain Staff?
First, Take A
Long Look In
The Mirror
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By Godard Abel

I’ve founded and built four
successful tech companies
over the last two decades, and I
will be the first to admit that I
don’t have it all figured out for
what it means to be an
employer of choice. Many of
my talented colleagues and
business partners are still
building businesses with me
today and some have even
worked successfully and
advanced in their careers
across all four companies.

There’s no such thing as the
perfect leader or person, myself
included, but I wanted to share
part of my leadership
philosophy that I believe drives
loyalty. It started years ago
when I discovered I wasn’t
showing up the way I wanted
to—both on the job and at
home as a husband and dad. I
was often so overcome by fear
and anxiety that I was not
present and available to
connect during work meetings
or family dinners and the kids’
ball games.

 I was eating and drinking
badly, not sleeping, and just
not taking care of myself. Worst
thing is, I would sometimes be
so exhausted that I would fall
asleep during date night
(luckily my wife stuck with me).
I was letting myself be
controlled by my ambition, fear
and ego.

Slowing down to be
present unlocks your
zone of genius

When you are running a
company, slowing down to
breathe and take care of
yourself seems
counterintuitive. You’re “all in”
on building your new venture,
which often feels like mission
impossible once you get past
the founding euphoria and
enter your first valley of despair
as you face the inevitable
rejections and failures when
embarking on a bold new
venture.

Companies in every industry
are dealing with the Great
Resignation, a post-pandemic
trend where millions of people
are changing employers and
even careers. This development
requires that company leaders
focus on becoming an
“employer of choice,” which
means creating an authentic,
kind and rewarding work
environment that becomes
part of a brand that attracts
talent.
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Focusing 100% on building and
growing the company with a
“hustle mindset” seems like a
better use of your time as the
business seems to need 100%
of your time and energy.  You
feel a tremendous burden of
responsibility as a company
founder’s success or failure will
impact your employees,
investors, partners, customers,
family and others. What was
hardest for me was that my
father, Goerdtn Abel, was both
my first investor and customer,
and for many years I feared
failing him as a son by losing
his money and failing to live up
to his faith in me.

The entrepreneurial ride has
been, at times, challenging to
enjoy for myself and, I’m sure,
many company founders, as
living in a constant state of
anxiety is an occupational
hazard. According to the
National Institute of Mental
Health, 72% of entrepreneurs
are directly or indirectly
affected by mental health
issues compared to just 48% of
non-entrepreneurs.

Over the years, I realized how
important it was to relish the
day-by-day journey that I was
on, but didn’t exactly know
how to get there. Everything
changed when I discovered
Jim Dethmer’s style of
conscious leadership, which
has helped me deal with the
anxieties of leading a company.

Conscious leadership is
about listening

Dethmer’s conscious
leadership focuses on self-
aware stewardship, in which
leaders create a culture of “we” 

instead of “me” by quickly
recognizing whether they are
being “above the line” or “below
the line.” Being below the line
is about self-righteousness and
closing yourself off from
listening to others. Instead,
leaders can stay above the line,
where an openness to being
influenced by other opinions is
central to daily activity. It’s all
about being in the moment,
breathing as a meditative
practice and recognizing the
humanity in all of us—staffers,
fellow executives, business
partners, family members and
yourself. It’s too easy for
company founders to go below
the line, especially if the focus
is on the bottom line rather
than the people around you.
I’ve been there, done that—but
that was early in my career.
And thanks to practicing
conscious leadership, I evolved
to find my place above the line
and develop relationships with
colleagues who have wanted
to continue working with me.

Be team-first

At the same time, a conscious
leader isn’t the only element
that builds an employer of
choice. It’s also imperative to
embrace empathy, inspire
performance and cultivate an
entrepreneurial spirit. This
team-first mindset will enable
companies to attract and
retain the best talent.

To inspire performance, it’s
important to consistently
recognize staffers’ efforts,
champion their achievements
and understand why
sometimes hard work that’s
well done doesn’t pay off the 

way the team thought it
would. With that kind of
leadership, employees will
want to stick around, even
when things are not perfect,
and oftentimes, join you at
your next endeavor.

Employers of choice also take
care of their team and help
them grow by offering future-
building features. These often
include tuition reimbursement,
paid professional development,
and cross-functional learning
that allows people to
collaborate more effectively.

Embrace the joy in the
journey

Again, these ideas weren’t
always clear to me when I
founded my first company
more than 20 years ago. And I
am still a work-in-progress, but
I am so glad I took a long look
in the mirror and evolved as a
leader to embrace a conscious,
empathetic mindset. That
mindset is now helping me to
build an employer-of-choice
company that will thrive
during the Great Resignation.

For founders and CEOs,
everything starts with
managing anxiety and
cherishing the ups and downs
of entrepreneurship. John
Wooden, the legendary UCLA
basketball coach, once said:
“Joy makes the longest journey
too short.”

Every employee wants to be on
that kind of journey. Conscious
leadership and a team-first
mindset have helped me be a
leader who can provide it.
Other founders and CEOs can
certainly do the same.
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ONE
MONTH
LEFT FOR
DUBAI EXPO
2020…

B y  S t a f f  w r i t e r

Namibia’s team has been at Expo 2020, being
hosted in Dubai, United Arab Emirates for five
months. The goal has been to attract investors
and mark the country as a premier tourism
and investment destination on a global scale.

Namibia's pavilion, under the custodianship of
Namibia Investment Promotion and
Development Board (NIPDB), is located in the
‘Opportunity’ district of the Expo. It has been
highlighting priority sectors such as
renewable energy, marine diamonds &
mining, tourism and conversation, and
cultural heritage.

This year, for the first time in World Expo
history, every participating country will have
its own pavilion.

Thus far, since officially opening its doors on 1
October 2021, the Namibian pavilion has
recorded a steadily increasing number that
has surpassed 146,000. 

WHAT’S NEXT
FOR NAMIBIA?
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This is, on average 37,000 visitors per month.

According to Catherine Shipushu, NIPDB's
Marketing and Communications manager, the
pavilion has generated 23 investment leads
thus far. She says this is well above the
targeted 10 leads a month.

“Most investor interest is in the area of Green
Hydrogen. Recorded leads indicate investor
interest in other key industries such as
agriculture, education, tourism, and various
trade activities. In terms of country of origin,
over 50% of potential investors emanate from
the United Arab Emirates, with less than 10%
of African origin,” she says.

According to the team, the highlight of the
Expo so far has been the Namibia Renewable
Energy Summit in November 2021. It was
attended by participants from all over the
globe, including potential investors from
China, India, Zimbabwe, Singapore, and the
United Arab Emirates.

The summit was organised to showcase
investment opportunities in the renewable
energy space and to provide insight into the
legal framework that governs investments in
the Namibian energy sector.

Although there is only a month left before the
World Expo concludes, Namibia’s pavilion has
a packed schedule that will carry right until
the final week, with promises of a strong
finish.

“In March, Namibia is expected to celebrate its
biggest month yet at the Expo. The Namibian
Pavilion has put together a schedule packed
with events to coincide with the Expo’s
thematic weeks and aligned to the country’s
own strategic agenda,” says Shipushu.

There is a Namibia Investment Conference
slated for 23 March. This conference is
envisaged to be the climax event of the
country’s Expo 2020 Dubai journey and will
be one of the final pitches on investment
opportunities, brand awareness, and export
promotion.
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A day later, Namibia National Day will be on
full display. All participating countries are
accorded an opportunity to celebrate their
National Day at Expo 2020 Dubai.

“Namibia’s National Day will be celebrated on
24 March 2022. Part of the celebrations will
include a tour of the Namibian and UAE
Pavilions, respectively, a parade and
performances to showcase Namibia's unique
culture,” says Shipushu.

This National Day celebration is also when the
Namibian Braai in Dubai will take place,
featuring Namibian cuisine, beverages, and
music. This multi-sensory event will be a
vibrant showcase of Namibia’s cultural
heritage on the global stage.

“The Expo has also put together key events in
March where high-ranking Namibian officials
are expected to participate. More information
on these and the above-mentioned events will
be shared at a later stage.”

The journey has not been without its
challenges. Travel restrictions imposed on
Namibia and other African countries,
particularly during the height of the Omicron
variant in December 2021, stifled some of the
Namibian team’s plans.

Despite this, Shipushu says, “We have found a
solution to this challenge by leveraging
technology to ensure that all investment
promotion activities continue as planned. The
NIPDB has the mammoth responsibility to
ensure a return on the government’s
investment into this Expo.

As such the Board remains committed to
carrying out this assignment to ensure that
the outcomes of the country’s participation at
the Expo positively contribute towards
ensuring economic prosperity for all
Namibians.”
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Namibians Cautious About Their Financial
Situation

By Ashante Manetti
Marketing Manager, Old Mutual

In the last quarter of 2021 Old Mutual
conducted its Savings and
Investment Monitor Survey. The
primary objective of the survey was
to better understand the saving
behaviour and financial attitudes of
working Namibians, with specific
reference to the ongoing impact of
Covid-19. 

Based upon the results, it emerged
that a significant number of
Namibians faced many financial
adversities in 2021. This forced them
to take a hard look at their financial
position and the plans they had in
place to handle the challenges
placed before them due to Covid-19.
Out of the sample, 58% feared the
possibility of losing their job or
income while 68% were concerned
about their job security. Therefore, it
is understandable why 33% of the
participants had taken on an
additional job or business or done
freelance work on the side in
addition to their permanent or
regular job to supplement their
income. 

Equally, the results showed that a
quarter of those surveyed lived with
their parents while 80% said that
they had children who are
dependent on them. Similarly, a
quarter of the participants
highlighted that since the
emergence of the pandemic they
had started financially supporting
more people. 

A reality that emerged was that debt
had become a lifeline for many
Namibians. It is therefore not
surprising that the ripple effect of
the current financial situation has
not only created an environment of
constant stress, but has also led to a
cycle of debt. Over half of the
surveyed participants indicated that
buying on credit had become a part
of life as they just could not make
ends meet. 

While a third of those surveyed had
dipped into their savings and
another third had fallen behind on
their household bills. The three
things that many had cut back on
was groceries, entertainment, and
clothing. 

Something that stood out from the
survey was that even though almost
76% of the respondents agree that
the Covid-19 pandemic had made
them more aware of the need for
protection cover such as medical aid,
life insurance and funeral cover, the
demand for such protection was
however subdued. This could be
attributed to the current financial
predicament that many Namibians
find themselves in. It was however
encouraging to see that close to half
of the respondents believed that the
Namibian economy would improve
soon. 

February/March 2022



t h e
f o u n d e r

Bank Windhoek recently installed three new cash
accepting Automated Teller Machines (ATMs) at its
Branches in Walvis Bay, Swakopmund, and an Agency
in Henties Bay.

Walvis Bay now has two cash accepting ATMs. Bank
Windhoek installed the first one in 2021 at the Bank's
Kuisebmond Agency, with the second installed at the
Walvis Bay Branch. “The uptake in the use of the cash
accepting ATM in Kuisebmond is encouraging," said
Bank Windhoek's National Operations Manager, David
Nell. “Our customers can now deposit cash whenever
it is convenient for them in a safe and secure space, 24
hours a day."

Nell said that by adding more cash accepting ATMs at
Walvis Bay, Swakopmund, and Henties Bay, the Bank
has listened to its customers' feedback by providing
increasing self-service banking channels. He also
shared that Bank Windhoek is in the process of
deploying cash accepting ATMs countrywide.

Nell said that the recently released N$10 and N$30,
coins, and South African Rands, are not currently
accepted by the cash taking ATMs. “The functionalities
to accept N$10 and N$30 notes will soon become
available," he said.

a d v e r t i s e  w i t h
u s  i n  2 0 2 2

 
0 8 1  6 8 4  4 9 8 4

h e l l o @ t h e f o u n d e r . c o m . n a

To date Bank Windhoek has cash
accepting ATMs at Oshakati, Maroela
Mall Ongwediva, Main Branch
Windhoek, Katutura Branch, Walvis
Bay Branch, Kuisebmond Agency,
Outapi Branch, Ongwediva Branch,
Ondangwa Branch, Capricorn
Branch, Omaruru Branch, Henties
Bay Agency, Swakopmund Branch
and Swakopmund Waterfront
Agency.

Nell encouraged Bank Windhoek
customers to use this free service at
their convenience to experience
seamless banking.

Coastal Region Gets Cash
Accepting ATMs 
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PROFILE

by Staff writer

Namibia’s deputy minister of
information and communication
technology, Emma Theofelus, has
been nominated for the One
Young World Politician of the Year
Award 2022.

This is the second year in a row
that she has been shortlisted for
the award. The award was created
to help counter low levels of
political engagement and
increased disillusionment with
political processes that young
people are experiencing across
the world, this award celebrates
the world’s leading young
politicians who have infiltrated
the old guard of politics.

According to reports, under 2% of
young people under the age of 35
are represented in the various
parliaments around the world.

Theofelus has been shortlisted
alongside a dynamic group of 15
young politicians from across the
globe, including Áslaug Arna
Sigurbjörnsdóttir, Iceland’s
minister of science, industry, and
innovation, and former minister of
justice.

One Young World says that these
15 young politicians have all been
shortlisted because of the
considerable impact they have
made to politics. 

"To be
nominated and
selected two
years in a row
is surreal! I am
grateful for the
opportunity to
serve at this
level of public
service"
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“The One Young World Politician
of the Year Award recognises five
of the world's most outstanding
politicians between the ages of 18
- 35, who are using their positions
to have a positive impact on
young people in their
communities and countries.
Through their important work,
these candidates highlight the
benefit of including young people
in politics,” the organisation says.

The shortlisted nominees are
currently being reviewed by One
Young World’s expert judging
panel, which will decide the final
five winners.

The winners will be announced in
mid-March and will be presented
with this award at the One Young
World 2022 Summit. 

“To be nominated and selected
two years in a row is surreal! I am
grateful for the opportunity to
serve at this level of public service
and grateful for the faith
entrusted in me by President
Hage Geingob,” Theofelus said.

"Congratulations to all the other
incredible young politicians that
have been nominated from across
the world!”

The nomination comes just a few
months after she was recognised
in 2021’s BBC’s list of 100 inspiring
and influential women. She
became one of the youngest
members of parliament in 2020.



N A M I B I A N  S C O O P S

I N A U G U R A L

O X F O R D

U N I V E R S I T Y  P R I Z E

The University of Oxford, in December,

awarded Namibian, Dr Ndjodi

Ndeunyema the Subedi Prize for best

doctoral dissertation for his law thesis.

This was the first winner to be

awarded the prize after it was

established in 2019.

The prize is awarded to the thesis that,

in the opinion of the judges, makes

the most exciting original contribution

to the relevant field of scholarship and

is best-crafted in terms of

organisation, style and presentation.

Dr Ndeunyema, scooped the coveted

prize for his thesis “Interpreting Water:

The Human Right to Water under the

Namibian Constitution.”

The thesis, which has also been

published as a book by the Pretoria

University Law Press offers a well-

developed account of both the

existence and justiciability of the

human right to water in this context.

By staff writer
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The University of Oxford, in

December, awarded Namibian,

Dr Ndjodi Ndeunyema the

Subedi Prize for best doctoral

dissertation for his law thesis.

This was the first winner to be

awarded the prize after it was

established in 2019.

The prize is awarded to the thesis

that, in the opinion of the judges,

makes the most exciting original

contribution to the relevant field

of scholarship and is best-crafted

in terms of organisation, style

and presentation.

Dr Ndeunyema, scooped the

coveted prize for his thesis

“Interpreting Water: The Human

Right to Water under the

Namibian Constitution.”

The thesis, which has also been

published as a book by the

Pretoria University Law Press

offers a well-developed account

of both the existence and

justiciability of the human right

to water in this context.

“I am truly thrilled and humbled

that my DPhil thesis has been

awarded the Inaugural Subedi

Prize. I greatly appreciate the

diligent guidance of my

supervisor Prof Sandra Fredman

and members of our research

group over the years who made

the research and writing journey 
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a truly rich and fulfilling one,”

says Ndeunyema.

In essence, the book argues for

the existence of a court

enforceable human right to

water that is implied from the

right to life in Article 6 of the

Namibian Constitution.

“We are absolutely delighted to

award the inaugural Subedi Prize

for the best DPhil thesis for 2019-

20 to Dr Ndjodi Ndeunyema. As

one of the largest PhD

programmes in the world, we

were faced with an

embarrassment of riches in

selecting a prize winner and we

are grateful to Professor Subedi

for funding the prize.

Congratulations to Ndjodi and

his supervisor Professor Sandy

Fredman!” says Professor Mindy

Chen-Wishart, Dean of the

Faculty of Law at Oxford

University.

Ndeunyema is currently a trainee

Solicitor at Skadden, Arps, Slate,

Meagher & Flom LLP and

Affiliates in the UK.

He has an extensive background

in law. He completed his DPhil in

law research on the human right

to water under the Namibian

Constitution, with a comparative

and International Law approach,

under the supervision of Prof

Sandra Fredman.

He was a Daube Law Scholar at

Linacre College, Oxford and was

awarded the Oxford Law Faculty

Scholarship.

Ndeunyema was awarded the

2020 Thomas Linacre

Studentship, which is annually

awarded to two Linacre College

students who have made an

‘individual contribution to

College life sufficiently

outstanding to merit this

recognition’.

He was also runner-up for the

Oxford Students Union Special

Recognition Award 2020 for his

work in building community

relations between Oxford and his

College, Linacre, and youth

offenders Prison in London.
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